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Get a whiffof this - an odor recorder 

TOKYO - Scientists at the Tokyo Institute ofTechnology 
are developing a gadget that promises to record and replicate 
the world's odors. The device analyzes smells through 15 sen­
sors, records the odor's recipe in digital fonnat and then re­
produces the scent by mixing 96 chemicals and vaporizing the 
result. 

Creator Takamichi Nakamoto says the technology will have 
applications in the food and fragrance industries, where compa­
nies want to replicate odors. 

But it could also allow smells to be recorded in one place 
- by sensors in a mobile phone, for instance - and transmitted 
digitally to appreciative noses halfway around the world. Online 
shoppell might perhaps check out perfumes ,br flnwpro;: h",fnrp 
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Final Project Notes -- Marketing Management, 4385 - Spring 2005 - Edison 
1.	 Pick one ofthe approximately 55 "Approved" ideas. 
2.	 Work products: 

a.	 Paper 
b.	 Presentation (5 -6 minutes, is essentially the elevator pitch) 
c.	 Elevator Pitch (will be based on your executive summary) 
d.	 Exercises (5 during the semester - forms will be provided) 

3.	 The paper is to be 15 pages, I inch margins, double spaced, 10-12 point font. Follow the format outlined on the first page of 
this PDF. We will work on this section-by-section. 

4.	 The following is a table ofthe approved product ideas .. .it is your assignment to complete a unique marketing plan for the 
commercialization of this idea: 

I Fin Flappers Foot paddlers 
2 Roller Cane Support for older skaterslrollerbladers 
3 Crash Wing Avoid serious motorcycle injury 
4 Cup of Golf Improve your J:?;olf swinJ:?; 
5 Rain Curtain Hands free rain protection 
6 Cranial GreetinJ:?; Card Wear your messaJ:?;e 
7 Shoulder Stick Improve your J:?;olf swinJ:?; 
8 Insomniac Helmet Head massaJ:?;e puts you to sleep 
9 Smell This Check your breath 
10 Beerbrella Protect your investment 
II Smelly emails Communicate in another "dimension" 
12 Electro Shoes Foot power 
13 Smog-busting paint Ecopaint filters noxious atmosphere 

I 14 Glow-in-the-dark headstone Mark you passing --- in lights! 
15 Burkak - alcohol with interesting properties Triple the proof--after consumption 
16 No-Contact Jacket 80,000 volts to unwanted admirers 
17 Timestrips How old is your turkey? 
18 Heart attack underwear And we are not talking thongs! 
19 Spokeless Umbrella No sharp points 
20 Electronic paper Wear your favorite movie 
21 Swarming robotic cones Even more mindless traffic control 
22 TV Channel - "watching Paint Dry" For the truly boring (ask yourself: whose the customer) 
23 Vent-a-Line call in service For those with phone rage 
24 Contact lenses for birds (and other non-humans) The better to see you with 
25 Mono boot for skiing 2 feet are warmer than one 
26 Computerized never-lost clothing When he just won't ask for directions 
27 FM radio in a drink can For true multiprocessors 
28 Love detector Does s/he really mean it? 
29 Paper Piano Do not set drinks on this surface! 
30 Apology Hot Line When you really need to say your sorry! 
31 Robotic Fireflies Do-See-Ums 
32 Parking lot surveillance system Find your car 
33 Air car Running on fumes 
34 2-legged walking chair robot 
35 Hamster-powered phone charger Not quite horsepower, but more portable 
36 Magic Mirror What's he/she really going to look like in 20 years? 
37 Russian Keyboard Hi-Resolution in each key 
38 Floating Furniture When your floors are full 
39 Pet your favorite chicken When you can't take it with you 
40 Eating Mask ­ Better than staples or other surgery 
41 Printer for edible output Eat what you print 
42 Cow Chip Shirts For the BSr in the family 
43 Diamonds from loved ones He really was a "diamond in the rough!" 
44 Wall-Climbing machine Gives new meaning to "climbing the walls" 
45 Baseball cap gas mask Never leave home without protection 
46 Beware ofwhat you think Hat converts thought to motion 
47 Paper emerJ,!;ency shelter 20 minutes and you're home 



Marketing Management 
Segmentation Exercise 

Name: _ 

Short description of product idea: 

Price: 

Place: 

Promotion: 

Product adaptation 


